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MARQUES PROPRES

SHARPLY HIGHER VOLUMES AND REVENUES IN H1 2022 (+48% AT MAD 1 020 MILLION)
> At constant scope (excluding Season), revenues are up 14% vs H1 2021, pulled mainly by volumes for almost all categories ;
> Very strong Q2 2022: +54% vs Q2 2021 (+21% at constant scope) ;
> Raw material prices increase being passed through to the consumer; our price hikes generally well accepted as volumes are higher.

H1 REVENUES
IN MAD MILLION H1 2021 H1 2022 VAR % Q2 2021 Q2 2022 VAR %

Consolidated revenues 689 1.020 48% 389 599 54%

Constant scope revenues 689 786 14% 389 472 21%

Detergents : MAD 329 million (+12%)
- �Volumes are up +8% vs H1 2021, despite several categories prices increase (hand powder, bleach, household cleaner...). 

At the end of June, own brands (almost all of our revenues) are up +10% vs H1 2021 in dirham terms ;
- This growth is pulled by our newly launched machine powder and dishwashing liquid (+128% and +61% vs H1 2021) ;
- Third party brands revenues (minor activity) are down -14% vs H1 2021, but offset by higher export sales (x3 vs H1 2021).

Seafood : MAD 254 million (+27%)
- Significantly higher selling prices did not impact cans volumes, which remained stable in H1 2022 ;
- �At the end of June 2022, cans revenues are up +16% vs June 2021 in dirham terms, due to the combined effect of 

prices increase and stable volumes ;
- Over the same period, good growth for fish supply to our factories and higher vessels catches.

Beverage bottles : MAD 167 million (+8%)
Sharply higher volumes at the end of June 2022, up +22% due to :
- Strongly higher consumption after health restrictions total lift ;
- Customers security inventory increase ;
- H1 revenues are up +8%, (+61% if we exclude a raw material sale recorded in H1 2021).

Fruit juices : MAD 36 million (-8%)
- At the end of June 2022, own brands volumes and revenues are down -8% due to a new player entry in the market ;
- Boundaries reopening in mid-february enabled a gradual sales recovery to airline companies (+190%).

Season Brand : MAD 235 million
- �H1 Season brand revenues are at MAD 235 million, up +17% compared to H1 2021 (Season consolidation begun in 

August 1st, 2021 only) ;
- Over the first half, Season products monthly sales were in line with 2022 forecast.

CAPEX AND NET DEBT
- H1 2022 investments : MAD 106 million.
- June 30, 2022 bank Net Debt : MAD 586 million (vs MAD 716 million at December 31st, 2021).
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GUIDANCE : 
- �Q2 2022 was stronger than budget. Sales prices increases are generally accepted, especially for some key detergents categories, sardine 

cans, beverage bottles or the Season range ; 
- In addition, significant operating savings were initiated to help margins return to normal levels from Q4 2022 onward ;
- �Forecasts were published during the SPO (secondary public offering) in January 2022. At this stage and despite Ukraine invasion in February 

and the extreme level of raw material prices, we are in line with our forecasts. For the full year, we expect a strong growth in revenues and 
a higher EBITDA compared to 2021.
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